Segment #1 -- How to Love Networking
Project Second Act – May 10 and 17, 2008
	Start Time
	Mins
	Segment

	9:00
	
10
	Opening Terry –3 segments, 1 break, introductions

	9:10
	
3
	About Gail – "you know how some people" parable, E.S.

Written exercise, coaching, “pass”, new approach, broader mindset 

	9:13
	
2
	ANE Grounding:  stillness, letting go, creative, fun, open, safe

	9:15
	
1
	Scale of 1-10 = Love NW – Desires?

	9:16
	
1
	*** Tear sheets into 4

	9:17
	
5
	Box 1 = What is networking? Why do it?

Goal:  natural extension of you, more meaningful connections

	9:22
	
5
	Box 2 = Your beliefs, attitudes and obstacles?


	9:27
	
10
	Article tips 1-10
* state of mind, state of being – life long

1. be curious and find out what is special and opportunity

2. interested = interesting

3. be generous and other-oriented
4. shopping list for whole  life – BIG view

5. start conversations w/hello + commonality (only 50%)

6. move past small talk to big talk

7. be unattached and set simple expectation

8. rename networking to connecting

9. never attend NW again

10. design it your way, your comfort, 1:1

* fear, lack, scarcity/love, abundance, trust
QUESTIONS?????

	9:37
	
1
	*** Stand up!  Physiology – use at work and at home

	9:38
	
7
	Box 3 = What you LOVE!  2-3 samples – 1 volunteer (CD gift)

	9:45
	
   7
	Box 4 = Reframe  -- Volunteer or “reading books”!

	9:52
	
2
1
	NOW… show of hands 1-10? What changed?

	9:54
	
2
	MAKE NAME TAG #2 – I network the way I ________.

	9:56
	
1
	Carry this metaphor with your rest of morning (life?)

	9:57
	
3
	QUESTIONS????

	10:00
	
1
	Hand on heart


5-minute break!
Segment #2 – Elevator Speech
Project Second Act – May 10 and 17, 2008
	Start Time
	Mins
	Segment

	10:05
	
1
	Seat in small groups with Terry and Maria

	10:06
	
3
	How your "buyer" thinks
Broad – "I need a job/clients" to value of being specific

ASK– job searchers? business owners?

	10:09
	
10
	Mission:  your life, your work, next job  (as you know it today)

WHO you serve
· drop title, label

· recognizable audience

· common problem, desired outcomes

WHAT you do for them

· specific outcomes; reduced pain, increased pleasure

· underlying difference you deliver

	10:19
	
6
	Write draft WHO and WHAT – get help

	10:25
	
10
	Elevator Speeches

· what it is

· one-line format:  I help _____ to _____ so they can ____.

· will use these today

	10:35
	
5
	Write draft statements -- get help

	10:40
	
15
	Asking for help 
· get clear – networking includes requests

· you deserve to ask

· people like to help

· ask clearly for specific help do you want?

· do examples -- practice

	10:55
	
5
	Reduce fear, imposition, projections

· Take yourself out of the formula
· For the greater good, for the sake of OTHERS

· ( self -----------------  others ( 

· BE your metaphor!

	11:00
	
	BREAK only if needed


Segment #3 – Networking Practice
Project Second Act – May 10 and 17, 2008
	Start Time
	Mins
	Segment

	11:00
	
1
	Several rounds from structured and free flowing

Get business cards ready.

This is REAL!

	11:01
	
10
	Round 1: Flipchart/white board

· Name

· I network the way I ____________.

· What do you have in common?

· Share your elevator speech

	11:11
	
4
	Feedback, questions?  Next round

	11:15
	
10
	Round 2:  
Repeat questions and add a REAL request!

	11:25
	
5
	Feedback, questions?  Final round

	11:30
	
10
	Round 3:  
You are on your own!

	11:40
	
5
	Final questions

	11:45
	
3
	OFFERS! 
Gail:  Elevator speech (email), clipboard, CD $18, handouts

	11:48
	
5
	Feedback forms

Comments and close:  Maria and Terry

	11:53
	
5
	If I were brave song, cards, circle


11:58
Dr. Seuss quote:  
“Be who you are and say what you feel 
because those who mind don’t matter, 
and those who matter, don’t mind.  
~ (T. Giesel) ~
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